COMMUNICATIONS
COORDINATOR

ABOUT REACH
REACH is a fast-growing economic impact organization that puts ideas
into action across industry sectors, county lines and political aisles,
advancing a mission to increase economic prosperity on the Central
Coast through big thinking, bold action and regional collaboration.

OUR
VISION

As a private sector-led 501c(3) organization that works in
partnership with government, education, and nonprofits
across San Luis Obispo and Santa Barbara Counties, REACH
strives to ensure the Central Coast of California will be a
place where current and future generations have the
opportunity to thrive.

OUR
WORK

With an ambitious goal to create 15,000 new good-paying
jobs by 2030, REACH has launched long-term initiatives to
develop world-class opportunities in the future of
renewable energy and commercial space launch as well as
long-range planning to build infrastructure for economic
growth and invest in our workforce. REACH fosters regional
connectivity and collaboration as a cornerstone of economic
development, supporting business attraction, retention and
expansion by leveraging a network of partners to achieve
upward mobility, generate wealth, and improve the
economic prosperity for all in our region.

OUR
CULTURE

Established in 2019, REACH is a dynamic, early-stage
organization of team players who jump in and work together
to ensure overall success no matter the task. We flex to
tackle emerging needs and opportunities, run toward
challenges and cheer each other to the finish line.

OVERVIEW
The Communications Coordinator supports the execution of the
organization’s public outreach and engagement. This position works
closely with the Communications Director to enhance the REACH brand
and achieve communications goals through a variety of channels and
activities.
The primary focus of this role is day-to-day communications through
social media, multimedia, web and email, with contributions toward
overall communications strategy in a dynamic and evolving
environment. This position will have the opportunity to develop and
drive new communications channels, tactics and techniques and
support organization-wide goals, initiatives and events through the
creation of presentations, visuals and written content.

Status

Compensation

15-20 hours/week

$20-22/hour

THE IDEAL CANDIDATE
Is a self-starter who can juggle tasks and
priorities gracefully and manage time wisely.
Shows a keen interest in regional issues,
government and civic happenings.
Is an avid consumer of news and social media
with a passion for creating compelling and
engaging content.
Has experience utilizing design and visuals
to enhance communication of key messages
and information.
Enjoys experimenting with new tools and
techniques and seeks to continually sharpen
skills and performance.
Appreciates the value of analytics and
understands how to use them to improve
outcomes.
Is familiar with news and advocacy writing
styles and can adapt them for different
audiences, including education, business and
government.

CORE RESPONSIBILITIES
Foster engagement and community through social media by
creating and curating content, interacting with audiences
and executing strategies to attract new followers.
Create slides, visuals and videos for website, social,
newsletter and events utilizing brand assets and guidelines.
Create and edit website content, including multimedia,
through Wordpress CMS, implementing SEO best practices.
Refresh website with new content, multimedia elements
and other updates, implementing SEO techniques along the
way.
Coordinate, design and distribute email communications.
Manage and grow email audience, including segmentation
and maintenance of contact records and lists.
Contribute newsletter stories, with opportunities to grow
into more in-depth writing.
Support production of virtual and in-person events.
Track key metrics in sharable format for team review.
Stay informed of best practices and emerging trends in
social media.
Support writing and production of organizational and
research reports and other forms of communications
collateral.

QUALIFICATIONS
Bachelor’s degree and 1-3 years experience in journalism,
marketing, communications or related field
Strong written and verbal communication skills; ability to
communicate ideas and information clearly following
conventions of grammar, usage and style.
Experience creating social media/multimedia content for an
organization/business.
Familiarity with communications programs and platforms
including Wordpress, Powerpoint, Canva, Google Analytics,
Adobe Creative Cloud, email marketing tools and video editing.

To be considered, please submit a resume, cover
letter and 3-5 writing and/or multimedia samples
to careers@reachcentracoast.org
REACH is an equal opportunity employer and does not engage in practices
that discriminate against any person employed or seeking employment based
on race, color, religion, sex, sexual orientation, gender identity, national or
ethnic origin, age, marital status, physical or mental disability, protected
Veteran status, or any other characteristic protected under applicable law.

